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People who love food, and love thinking
about food, love Waitrose Kitchen for delivering
brilliant, practical ideas on their favourite subject.
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Waitrose Kitchen is the stylish magazine
for people who love good food, drink and
travel. A stunning feast of international
food stories and thought-provoking
columns from the world’s leading food
writers, it’s packed with delicious
seasonal recipes to inspire the novice
as well as the expert cook. As Waitrose brand
ambassador, it brings the premium brand experience to
life and showcases Waitrose’s unrivalled passion for, and
knowledge of, food and drink.

Waitrose Kitchen delivers readers who are excited about
food and who actively look to the magazine to guide
their purchasing decisions in Waitrose and beyond.
Edited by the renowned food writer and broadcaster
William Sitwell, it is cemented as the leading magazine

in its field. And with Pippa Middleton’s column gaining
exposure in newspapers and magazines from Sydney to
New York, Waitrose Kitchen is without doubt the most
famous food magazine on the planet. The title is free to
myWaitrose members and provides brilliant ideas for
shopping, cooking, eating and - more especially - foodie
‘me time’ for these key customers. People who love food,
and love thinking about food, love Waitrose Kitchen for
delivering, month after month, brilliant, practical ideas on
their favourite subject.

Award-winning Waitrose, the UK’s fastest-growing supermarket

e June 2014 - Best supermarket in Which?
(Supermarket satisfaction survey of 7060 shoppers)
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£1.20 or FREE to myWaitrose members, John Lewis, Waitrose and Partnership cardholders
TH E PASTA SPECIAL
Right sauce, right shape
and the five recipes
. you have to know

Bring the taste and
spirit of the Med
into your kitchen

Must-have Italian -
cooklng tools Goage 76> e THE UK’S BEST

ITALIAN CHEAP EATS

LOCATELLI: BAN SPAGHETTI BOLOGNESE!
PERFECT PESTO: A MEAL IN 10 MINUTES

CARLUCCIO: HOW I FOUND PEACE IN ENGLAND

Award-winning Waitrose, the UK’s fastest-growing supermarket

e May 2013 - Good Housekeeping Favourite Supermarket Award
for the 6th year running
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The figures
Circulation 680,925 (print run 700,000)

Sainsbury’s Magazine - 216,894 BBC Good Food - 225,876
Delicious - 61, 736 Olive - 50,044

(ABC Jan-June 2014)

Waitrose Kitchen magazine has had the largest increase

in readers in the past year (ABC July 2013-June 2014)

Readership 2,043,000 (NRs 2013 @4 AIR)
5,017,000 (NRs 2013 Q4 ever read)

Demographics
46% AB readers, 75% ABCI readers,

73% women, 27% men
GB TGI 2014 Q2 (Jan 2013-Dec 2013)

Effectiveness

As the key customer marketing channel for Waitrose’s highest-
spending John Lewis Partnership Account Cardholders and
myWaitrose members, Waitrose Kitchen allows brands to
speak directly to the highest-spending shoppers in store. It
offers a direct touch point to Waitrose core shoppers and
ultimately influences purchasing. Waijtrose Kitchen is proven
to drive trade and increase visits/spend.

* 4.5 million myWaitrose customers (and growing)
» myWaitrose shoppers spend 2.5 times more
than non-cardholders
» Over half of all transactions are from
myWaitrose customers
» They visit more and spend more when they visit
« Top customers rate myWaitrose as the best loyalty scheme
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Supplier sales uplift directly attributed to the magazine
* 35% sales uplift on John West Tuna Infusions
* 56% sales uplift on Rombouts Café Ground Coffee

« 13% sales uplift on San Pellegrino mineral water
During publication period versus period prior, October 2013

Readers

Passionate yet discerning, Waitrose Kitchen readers love
food, drink and travel. They want to be one step ahead of
the crowd, whether they’re cooking a meal for friends or
planning their next holiday. The WK reader is always on the
lookout for fresh ideas and insider information.

Attitudes

« Waitrose Kitchen readers are more likely to have taken
4-5 holidays abroad in the past 12 months (278 index*)

» Readers definitely agree, it’s worth paying more for
quality goods (131 index*)

« 46% of readers own their home outright*

TGI 2014

* Highest index against BBC Good Food, olive, Sainsbury’s,

delicious and Jamie magazines.

Distribution

Redeemed by John Lewis Partnership cardholders and
myWaitrose members at Waitrose and selected John Lewis
branches. It can also be purchased by non-account holders
for £1.20 in Waitrose.

Award-winning Waitrose, the UK’s fastest-growing supermarket

e April 2013 - Best Food & Grocery Retailer at Verdict’s annual
Consumer Satisfaction Awards for the 8th year running
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2014/15 deadlines
The
On sale dates b
Issues on sale the last Thursday number
of every month. of people
coming into
November 30 Oct
my restaurant

December 27 Nov L

and mentioning that they
January 2015 29 Dec
o ] have read the column
Me r:ary e Fa:) in Waitrose Kitchen

are < and tried the recipes is

April 26 Mar . . .

staggering. Having written
May 30 Apr for olive and BBC Good
June 28 May Food magazine in the
July 22 JUTe past, for over a year
August 30 Ju . .

g 8 the difference is very

September 27 Aug i ol Matt Tebbutt

Nnoticeaple a ebbu
October 24 Sept
Display advertising Insert delivery
deadlines deadlines
November 24 Sept November 2 Oct
December 22 Oct December 30 Oct
January 7 Nov January 21 Nov
February 8 Dec February 22 Dec
March 16 Jan March 29 Jan
April 13 Feb April 26 Feb
May 18 Mar May 3 Mar
June 15 Apr June 28 Apr
July 14 May July 28 May
August 19 June August 2 July
September 17 July September 30 July
October 1 3 Aug October 28 Aug
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2014/15 deadlines
continued
Advertorial deadlines Ad-layout deadlines
November 22 Aug November 1Sept
December 19 Sept December 29 Sept
January tbc January tbc
February thc February thc
- March tbc March tbc

April thc April thc
May tbc May tbc

AL o June thc June tbc

ACVERTISIAAINT

TAILOR-MADE MEDITERRAMEAMN
' - App advertising deadlines
November 9 Oct (issue on sale 30 Oct)
December 5 Nov (issue on sale 27 Nov)
January thc (issue on sale 23 Dec)
February thc (issue on sale 29 Jan)
March tbc (issue on sale 26 Feb)
April thc (issue on sale 26 Mar)
May thc (issue on sale 28 Apr)
June thc (issue on sale 28 May)
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Win a holiday to Alberta,
home of the Canadian Rockies

TEESEEES TN A

AN

VIVE LA FRANCE

1 ACER THENENT FEATURE

[TALIAN KITCHEN

Win a luxury Imlul;w to Seaside
Palm Beach hotel in Gran Canaria
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Rate card

Display pages

Run of print (ROP) £15,700
Front half facing matter (FH,FM) £17,270
Inside front cover (IFC) £18,840
Inside back cover (IBC) £18,840
Outside back cover (OBC) £20,400
Half page £11,270

Advertorials - To include full shoot
35% premium on display rate, plus net production charge
(£2,500 full page; £3,500 DPS)

Ad layouts - Using visuals and copy provided
20% premium on display rate, plus net production charge
(£900 half page; £1,500 full page; £2,500 DPS)

Composite advertorials
Three products per slot, incl. production £4,900 each

Coupons

Four coupons per half page £2,950 each
Inserts

Loose (per single A5 sheet) £45/000
Bound in £70/000

Series, volume and business incentives available on application.

If ad creative includes a recipe there is an additional £150 production
charge for the WK food team to test the recipe.

Award-winning Waitrose, the UK’s fastest-growing supermarket

e September 2013 - Best Supermarket at the Soil Association’s Organic
Food Awards 2013



'Tastes

of a nation

‘Waitrose Kitchen reveals what British families are eating — and who’s
doing all the work — in an exclusive poll, sponsored by Kikkoman

INTHE AVERAGE
UKFAMILY:

Aq
i butjust

v
“And that

Roast pork,
me. says R welist choices (67 per cent), with chicken

. says Rachel Johnson, noy
‘and editor of The Lady. At our home,
Tdoallthe cookl formost,

Chinese s the fop fokeamoy
chaice (47%) foliowed by Indian

25% of famlies

now choose fish and chips.

Marvel at the spectacular sights
delicious cuisineof the unsung hero ofthe East

Win a week’s holiday and
experience a taste of Taiwan

Teaversus coffee

Britain
givesthe
thumbsup to
- builders’
tea
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Want to get creative?

The Waitrose Kitchen sponsorship team can build
customised editorially integrated campaign solutions that
engage, inspire, educate and deliver on your individual
strategic objectives. Every solution produced will be
innovative and influential, delivering multi-platform touch
points to communicate your messages to our highly
receptive audience.

Creative opportunities include:
« Fully branded supplements

« Brand partnerships

« Bespoke sponsorships

« Tip-on/poly-bagged sampling
» Gatefold cover executions

« Exclusive reader offers and competitions

Concepts and prices available on request
- michelle.chandler@johnbrownmedia.com

Award-winning Waitrose, the UK’s fastest-growing supermarket

e February 2013 - OLN’s Drinks Retailing Awards 2013 Wine Retailer
of the Year, Spirits Retailer of the Year, Cider Retailer of the Year and
Supermarket of the Year
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Contacts

Ali Carter - Acting Ad Director

T: 020 7565 3399 E: ali.carter@johnbrownmedia.com

Dinah Williams - Senior Sales Executive

T: 020 7565 3303 E: dinah.williams@johnbrownmedia.com
Emily Wilson - Senior Sales Executive

T: 020 7565 3314 E: emilywilson@johnbrownmedia.com
Michelle Chandler-Campbell - Creative Solutions

& Travel Specials

T: 020 7565 3248 E: michelle.chandler@johnbrownmedia.com

FOOD &5
. SPOR
§PECIAL

- L
W LeAL

Award-winning Waitrose, the UK’s fastest-growing supermarket

* November 2012 - IWSC Retailer of the Year (Wine and Spirits) and
Spirits Retail Buyer of the Year
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# Download on the
o App Store

GET IT ON
» Google play
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The NEW waitrose Kitchen app

Our new Waitrose Kitchen app (across iPad and Android)
provides readers, suppliers and brands with an exciting
multi-channel offering, enabling all myWaitrose members
to download each edition for free. The app replicates the
magazine, with additional content and videos.

Audience

» 4.5 million myWaitrose cardholders (and growing)

« myWaitrose cardholders display higher frequency and
higher average spend per trip

* 25% of all Waitrose online transactions come via tablets

« Higher than average app consumption*. Our readers are
176% more likely than the general population to have
downloaded magazine tablet apps in the past 12 months

* They are 88% more likely to have downloaded paid-for
apps for tablets in the past 12 months

» They are 50% more likely to have downloaded free apps
for tablets in the past 12 months

» Mean spend: £30.26 on any apps in the past 12 months
- that’'s 23.5% more than the national average

*Source: TGl (July 2012-June 2013)

Rate card

£2 ,500 per full display page per month

Advertorials based on print version, 35% premium on
display page, plus net production charge



