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eCommerce Emergency Service

FIRST EMERGENCY SERVICE

Wht iF we told ou that we could?...

——=>» - GUIDE UP TO 15% MORE SHOPPERS TO CHECK OUT
- RESCUE AND CONVERT 10% OF ABANDONED CARTS
- TURN FIRST TIME BUYERS INTO REPEAT CUSTOMERS

- INCREASE YOUR AVERAGE CART VALUES...
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Chat®

L i.VE c h at roweredby: ANGels

Did you know that 68% of
consumers like it when you
notice they have a problem?

Our Live Chat allows you to
track customer behaviour and
invite them to chat when they
show signs of distress

67% of previous chat
users actively seek to
use chat again

Whilst a3 whopping 77% of chat
users agree that this channel
positively influences their attitude
about a retailer - More than any
other channel*

24/7 managed live chat

Engage your customers 24/7 and ensure that sales are not missed due ta lack of suport

Push invite capability

reach out ta customers before they typically abandon or where they are showing signs of distress

Up to 20% increase in sales

Our digital retail assistants can help guide more shoppers to check out and increase cart values by
15% - 20%

Remote control assistance

Drive sales by assisting your shoppers to complete their sale on thelr own screen

Multi-lingual

Our guto-translate capability allows yau to speak to your customers in 16 [anguages

Satisfaction surveys at the end of each chat session

Survey your customers to ensure guality of service whilst capturing and building your data asset

Mobile friendly

Integrate your chat capabilities into your mabile or responsive website and speak to your
customers wherever they are

*Source - British Telecom
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Intelligent Self Service ... nanorep

Intelligent Self Service Everywhere - 24/7

58% of consumers agree that self service

“produceraq [ B e Becww 3 is good because it puts them in control
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Web Self-Service Mobile Self-Service Social Self-Service l."
Help your customers fulfil their Extend your superb service to Bring self service and instant
goals whether they are looking mobile providing consistent, answers to you social . .
for information, seeking assis- self-service support through preserce, with consistent WhllSt I‘EdUCll‘Ig gOLlI' Call CEI‘ItI‘E lOEId bg
tance or shopping anline by mobile channels and increase customer experience across o
providing them with the best mCommerce sales and all channels. as mUCh as 30 /0
Web experience. engagement from customers
on the go.

Q&A Search - accurate, auto-translate, predictive, contextual
Web, mobile & Facebook integration with widgets
Real-time dynamic FAQ, for support and product pages
Peer ratings allow for community graded answers
Proactive detection of high-value customers, and seamless escalation to live agents
Easy setup with full customization options
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Abandoned Cart Retrieval .. g

'8 ¥ ]}/ 88% of web shoppers have abandoned an online shopping 5
cart without completing transaction (Forrester Consulting) \;

DID YOU KNOW?

65% Il  On average over 65% of all shopping carts are abandoned ¢ _ \ b
¥ (Baynard institute) r j

However, 20% of abandoned carts leave a footprint which can be used to ¢ ’ :
rescue, engage and then convert into sales

Our cart abandonment service can increase your online sales by @ ER ABANDC
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OUR ANALYTICS ENGINE IDENTIFIES YOUR TOP PROS-
PECTS. EMAIL RESCUE BEGINS FOR LOW VALUE CARTS

AS THE CART VALUE INCREASES, THE CUSTOMER IS
AUTOMATICALLY ESCALATED TO SMS RESPONSE

HIGH CART VALUES ARE AUTOMATICALLY DISTRIBUTED TO
SALES AGENTS FOR RETRIEVAL BY COURTESY CALL
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24 / 7 Call Centre ... Gosponse

True Omni-Channel Communication R e
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