PUSh Falk Culinair Feb-2017 Push PPC Report Generated from Push™ Analyser
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[1 Conversion Share: View which campaigns contributeto your conversions. We focus on termsleading to conversions.

Copper Pans: 5.26%

Google Shopping: 10.53% .,
5,

Brand: 15.79% RF5A - Brand: 47.37%

-

"Try Me" Promo: 21.05%



[1 Ad Report : Your most popular adverts.

. Avg
Clicks Impr  Ctr(%) CPC
Falk Copper Cookware
Copper Pans Copper Pans 190 22353 085 040 7537 1 75.37 14221 0.53
Free Next Day Delivery
Falk Copper Cookware
Brand Cookware 186 8918 209 039 7270 1 7270 134.63 054
Free Next Day Delivery
Falk Copper Cookware
Brand Cookware 164 6143 267 036 5874 1 58.74 96.30 0.61
Free Next Day Delivery
Falk Copper Cookware
“Try Me' Promo  Promo 122 2956 413 061 7399 2 37.00 4512 1.64
Free Next Day Delivery
Google Shopping ~ COPPErSUGF & Jam o, p08 100 054 2898 1 2898 1566 185

Pots

Google Shopping  Copper Saute Pans 45 4793 094 059 2663 1 26.63 1200 222



Falk Culinair Cookware
falkculinair.co.uk/Copper_Cookware

! :
Sfeft ;0/" Off With Our Try Me 1 Mg Promo  Promo 32 788 406 059 1891 2 946 303 625

50% Off Handcrafted Copper

Cookware

Falk Copper Cookware

falkculinair.co.uk/Copper_Cookw: RFSA - Brand Cookware 30 365 822 05 1691 5 338 101 16.67
Free Next Day Delivery

Falk Copper Cookware

falkculinair.co.uk/Copper_CookwaBrand General 16 40 4000 016 254 1 254 041 6.25
Free Next Day Delivery

Falk Copper Cookware

falkculinair.co.uk/Copper_Cookw: RFSA - Brand Cookware 16 290 552 053 843 1 843 135 6.25
Free Next Day Delivery

Falk Copper Cookware

falkculinair.co.uk/Copper_CookwaRFSA - Brand Cookware 7 75 933 066 461 1 461 032 1429
Get 25% Off Everything

Falk Copper Cookware

falkculinair.co.uk/Copper_Cookw: RFSA - Brand General 1 4 2500 011 011 1 0.11 0.00 100.00
Get 25% Off Everything



[1 Wastage Analysis: Theseterms have not converted. Any irrelevant wordsin the query field will be added as a negativeto
save money.

copper chef

copper pans
copper frying pan

copper pans

copper saucepans
copper pan set

falk pans

copper pots
copper pots and pans

mauviel

copper saute pan
copper pans set

falk pans

falk copper cookware
solid copper pans
copper pots and pans
falk pans

what are the best copper pans

copper pan set

Google Shopping
Google Shopping
Google Shopping

GS - All Products -

Low Bid
Google Shopping
Copper Pans

GS - All Products -

Low Bid

Brand

Brand

“Try Me" Promo
Google Shopping
Brand

“Try Me" Promo
RFSA - Brand
Google Shopping
“Try M€e" Promo
Google Shopping
Brand

“Try M€e" Promo

Keyword Text

id=gourmet-set
id=ino2518sf
id=in02504sf

id=chefs-set

id=ino2515sf
copper pans

id=gourmet-set

falk cookware

falk cookware
mauviel copper cookware
id=in02562sf

falk cookware
french copper pans
+falk +cookware
id=saucepan-set
french copper pans
id=in02569sf

falk cookware
Mauviel cookware

Match Type

exact
exact
exact

exact

exact
phrase (close varian

exact

broad
broad
broad
exact
broad
broad
broad
exact
broad
exact
broad
broad

Clicks Conv
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17.44
38.13
18.95
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10.58
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1.77
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GS - All Products -

copper pan set Low Bid id=chefs-set exact 7 0 07 O 574 0
falk pans Google Shopping 1d=1n02560sf exact 7 0 194 O 464 O
copper chef pan Google Shopping id=chefs-set exact 7 0 19 O 204 O
falk culinair uk Brand falk cookware broad 7 0 037 O 20 1
falkculinair Brand falk cookware broad 7 0 215 0 20 1
copper pots and pans (LBC?W g‘il(lj Products- 4 chefs-sat exact 6 0 057 0 27 0



[1 Device Report : View how your campaign performs by device.

Cost / Clicks Cost/ Conv  Avg
[0)
Ctr(%) Cost (£) ©) Conv ©) Position
Computers 33919 498 1.47 278.52 0.56 10 (58.82%) 2.01 27.85 174
maslle BT e 473 1.63 186.58 0.39 1(588%) 021 186.58 155
browsers
Tabletswith full browsers 13249 319 2.41 123.88 0.39 6(35.29%) 1.88 20.65 2.07

Total 76213 1290 1.69 588.98 0.46 17 1.32 34.65 1.79




Q Keyword Discovery : Thesetermshaveled to conversions. Using the query field we add themes of phrases and wordsto
rive mor e sales/leads.

Keyword Text Match Type Clicks Conv

falk pans

falk copper pans

falk copper pans uk

falk culinaire

ismauviel the best copper
pans

nigel slater copper pans
falk copper pan

mauviel or falk cookware
kitchenaid copper pans uk
copper potsfor sale

best pan for sugar work
matfer bourgeat copper
cooking with falk copper
cookware

villedieu les poeles copper
pans

Brand

RFSA - Brand
RFSA - Brand
Brand

"Try Me" Promo
RFSA - Brand
RFSA - Brand

RFSA - Brand
RFSA - Brand
RFSA - Brand

Google Shopping
Google Shopping

“Try Me" Promo

“Try Me" Promo

falk cookware

falk cookware
falk cookware
falk cookware

mauviel copper
cookware

falk cookware
falk cookware

falk cookware
falk cookware
fak cookware

id=cu2065sf
id=ino2562sf

copper cookware

french copper pans

broad

broad
broad
broad

broad
broad
broad

phrase
broad
broad

exact
exact

phrase

broad

Mobile devices with
full browsers

Computers
Computers
Computers

Computers

Tablets with full
browsers
Tablets with full
browsers
Tablets with full
browsers

Computers

Tablets with full
browsers

Computers
Computers

Mobile devices with
full browsers

Computers

I e
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mauviel copper broad Computers 1 1 061 061 1
cookware

faulknair copper pans "Try Me" Promo



[] Conversion Booster : These keywords have alow click through rate. If we can increase it through tests we can increase

conversions.

Top
Cost /
Campaign Name Adgroup Name  Keyword Text HETET Status QS Clicks Impr S Conv e Conv Ctr(% ét\)/sgtion g?ge

Type (£ Rate(% ) o

Copper Pans Copper Pans copper pans Exact ENABLEDS 168 10146 65.91 0.60 6591 1.82 0.38
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E Total By Hour of Day : View clicks and conversions by hour for the month. We bid by timesin the day to allocate budget at
est performing times.
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